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Re-code.com was a free web service that allowed its customers to share product 

information and create barcodes that could be printed and used to re-code items 

in stores by placing new labels over existing UPC symbols to set a new price - 

participating in an act of ótactical shoppingô. Re-code.com at its core was a shared 

database, updateable by our customers. Participation was free and required no 

special membership agreements or software download. After entering the web 

site, customers could choose to search and view information in the database 

currently or add their own collected data to the system. Using the custom barcode 

generator application, barcodes were drawn in real time and made available to the 

user. We utilised only UPC-A type barcodes, one of the most common varieties 

of barcode. It is used in most retail applications in North America and Europe. 

On the web site, we showed users a process whereby they could obtain cheaper 

prices for items in stores by simply re-coding items they planned to purchase, 

or switch the labels on items to reveal messages for customers and cashiers that 

might reveal the ótrueô prices of goods. The Re-code.com web site itself was a 

mockery of Priceline.com, made to look nearly identical to its counterpart who 

uses a consumer as revolutionary advertising approach to entice people to name 

their own price for goods and services. Re-code.com simply wanted to take that 

concept to its logical completion, allowing any price to be named and re-coded 

in the store by the customer through barcode replacement. Re-code.com highly 

encouraged re-coding name brand items with their generic equivalents as both a 

safety tactic and a way to comment on the overpricing of branded items. The two 
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